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AHHa EcueBa

AHHa EcreBa paboTaeT B KOPropaTUBHOW TPEHUHIOBOV UHAYCTPUM 6onee 8 NeT Kak B 06/1acT! TPEHNHIOB Mo
npofaam, Tak 1 MporpamMmm no nepcoHanbHOMy pa3BUTMIO. [0 MeHegXepa MporpaMmm KopnopaT1MBHOro
yHuBepcuteta «MAPC», HaurHana Kapbepy C No31Luy TOProBOro NpeCcTaBUTeNs, 3aTem Obll OMbIT PaboTbl
cynepBan3epomM TepPUTOPUM, PErMOHaNbHbIM TPEHEPOM OTAENa MPOAAXK. 3a 3TO BPeMA NpuHMMana yyactme B
KPOCC-GYHKLMOHANbHBIX M KPOCC-CErMEHTHbBIX MPOeKTaxX B pamMKax CO3faHusA 1 Pa3BUTHA MPOrpaMm B
COOTBETCTBUM C NOTpebHOCTAMY Bu3Heca. EN 6bino co3fgaHo 1 nposefeHo 6onee 700 TPEHUHIOB, M 06Yy4YeHO
nopsaka 8000 cOTPYAHUKOB B hOpMaTe TPEHVHT B KITAaCCe, «B MOJE», TDEHUHT /15 TPeHepoB, C
npefoCTaB/ieHNeM pa3BrBatoLLell 06paTHON CBA3M. TakkKe eCTb 3HaUUTeNbHbIV OMbIT B CO34aHNN
TPEHUHIOBbIX MPOrPaMM «C HyNs», pa3paboTKa MaTepuasioB U MaHyanoB 1A TPeHepoB, afanTaLuus, pa3BuTre
1 BHeApeHMe CYLLeCTBYIOLLMX 1 FN06anbHbIX MPOrpamm.

«MAPC-CHI»; AIESEC; kpynHenwue BY3bl MockBbl, HoBocnbrpcka, CaHkT-MeTepbypra; Amer Sports;
LunctpnbbioTopbl FMCG «C-®ync», «<AC-MapkeT», «MobuneHay, «<BHuKom», «Copco-CTP», «<300cTaHaapT»,
«[nen»;

* lMporpamma «Kapbepa B B MAPCe». Pa3paboTaHa B COOTBETCTBUM C TEKYLLMMU NpUopuUTeTammn 6nsHeca n
$OKyCcOM Ha NepcoHasibHOe pa3BUTUE COTPYAHMKA C YYETOM ero IMYHOCTHBIX npearnoyteHui (MBTI).

* [no6anbHble nporpammbl “Passion for Chocolate” n “The Essence of MARS” 3anyueHbl Ha TeppuTtopun CHI
yepes npoBefieHrie ceccuin Ana TPeHePOB U3 Pa3HbiX OTAENOB, CEFMEHTOB U PErYOHOB C MOJTHbIM
BbIMOJIHEHMEM MIAHOB MO MOKPbITHIO.

* Co3pgaHa HOBas NporpaMma Ajis TOproBblX NpefcTaBuTeNer 1 NosHbIN 06yqa|ou.u/n7| nakeT AnAa TpeHepos no
YCTaHOBKe OTKPbITOro O60pyp,OBaHI/IH. Mo ycnewHbIM UToram 6bl1a BHeApeHa Ha Bcen Tepputopun Poccun.

* B pamkax pabotbl Employer Brand meHepxepom KomnaHus 6bina npefcraBneHa U npriH1mana yyactue Bo
BCEX 3HAUYVMbIX MEPOMPUATHAX MO NPUBAEYEHUNIO BbIMYCKHMKOB 1 MOJTOAbIX CreLManucToB. bbino nposegeHo
6onee 50 MepoONpPUATUI pa3HbiX TEMATUK U GopMaToB B BY3ax 1 cTyfeHUYeCcKux opraHv3auusx, B pesynbraTe
KoTopbix Koprnopauusa 6bina npriHaHa JyyLuyim napTHEPOM MEXAYHaPOAHO CTyeHUYEeCKO OpraH/3aLmnm
AIESEC.

Mpotuna obyyeHne no nporpammam: TPeHUHT
AnA TpeHepoB, KoyuuHr, PekpyTmeHT, HaBblku
nposefeHna npeseHTauni, HaBbikn
opaTopckoro nckyccrsa, Gacunuraumsa
MUTVHTOB, MocTpoeHmne 3pPeKTUBHBIX
KomaHg, HaBbikv npofax, HaBbiku BefjeHns
neperoBopos, [padpuryeckasn dacmnutayua

Junnombl n cepTrdrKaTbl No

2002 - 2013 nporpammam

MockoBckuii [Mepgarornyeckni
1989 - 1994 [ocypapcTBeHHbIN YHUBEPCUTET UM.
B.M.JleHnHa

locypapcTBeHHbI [unnom, yuntenb
My3bIKI

PaspaboTka 1 nposegeHne

c2017 TpeHep-KoHCynbTaHT KomnaHuy «Cann Bann» TPEeHUHIOB

Moprotoeka u opopmneHme
2013 -2016 TpeHep free lance TPEHWNHIOB 1 Npe3eHTauunn, Ko-
TpeHep

MeHepxep nporpamm MAPC
Yuusepcuteta/Employer Brand
IF\)/Ianager (c2008)

" €rvoHasnbHbIN TpeHep oTAena

2002-2013 OO0 “MAPC» npopax (c 2005)

TeppuTopuanbHblii Cynepsarisep
oTAena npopax (c 2004)
ToproBbivi npeacTaBuTenb (¢ 2002)
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